
 

 

 

CURRICULUM VITAE  

 

1 Fullname  Ari Anggarani Winadi Prasetyoning Tyas, SE, MM 

2 Sex Female  

3 Academic Qualification Lektor 

4 NIP/NIK 201030159 

5 Place and Date of Birth Jakarta, March 3
th

, 1975 

6 E-mail ari.anggarani@esaunggul.ac.id 

7 Phone Number 081291173211 

 

 

A. Academic Qualifications  

 

Courses Description 

Training of Trainer  SAP01 – SAP 

Overview 

Basic course for business consultants, which is an 

obligatory level for all SAP trainings regardless of the 

specific module.  

Monsoon SIM Business (ERP) 

Simulation Game by Monsoon 

Academy 

- Business and economy fundamentals 

- Business operational management 

- Enterprise Resource Planning (ERP) 

- Logistics and Supply Chain Management (SCM) 

  

B. Professional Qualifications  

 

Position Description Year 

Member FMI (Forum Manajemen Indonesia) 2014-now 

Member ADI (Asosiasi Dosen Indonesia) 2016-now 

Member ISEI (Ikatan Sarjana Ekonomi Indonesia) 2015-now 

  

C. Academic Career and Position   

 

Position Description 

Head of LPPM Research of Lecture and Community Service Institute 2015 - 2016 

 

Secretary of LPPM Research of Lecture and Community Service Institute 2013 - 2014 

 

 

D. Publication  

 

Title of Publication Publication Name Link of Publication Year Indexed 

Pengaruh Kepercayaan, 

Kualitas Informasi 

Terhadap Keputusan 

Pembelian Melalui 

Kemudahan Pada Situs 

Jual Beli Online 

Jurnal Ekonomi https://ejurnal.esaungg

ul.ac.id/index.php/Eko/

article/view/2764 

2019 Google 

Scholar 

Qualitative 

requirements analysis 
IT Convergence 

and Security 

https://link.springer.co

m/chapter/10.1007%2

2017 Scopus 

https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/2764
https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/2764
https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/2764
https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/2764
https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/2764
https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/2764


 

 

process in organization 

goal-oriented 

requirements 

engineering (OGORE) 

for E-commerce 

development 

F978-981-10-6451-

7_37 

Pengaruh Service 

Quality dan Brand 

Image terhadap 

Loyalitas melalui 

Kepuasan Konsumen 

pada Inul Vizta 

Karaoke di Jakarta 

(Studi Kasus pada 

Kepuasan Konsumen 

Inul Vizta Karaoke  

Jurnal Ekonomi https://ejurnal.esaungg

ul.ac.id/index.php/Eko/

article/view/1621 

2016 Google 

Scholar 

Product Quality And 

Price Perception  

Buying Decision  

Againts Salonpas Pain 

Relief  Patch In 

Hypermart Daan Mogot 

West Jakarta 

Journal of 

Management and 

Business 

http://www.journalmab

is.org/mabis/article/vie

w/308 

2015 Google 

Scholar 

Penguatan sektor 

UMKM sebagai strategi 

menghadapi MEA 2015 

Jurnal Ekonomi https://ejurnal.esaungg

ul.ac.id/index.php/Eko/

article/view/1046 

2014 Google 

Scholar 

Perancangan dan 

Implementasi Sistem 

Informasi Manajemen 

pada TPA Kecamatan 

Pulogadung 

Jurnal Riset 

Akuntansi 

https://ojs.unikom.ac.i

d/index.php/jira/article

/view/1961 

2014 Google 

Scholar 

Analisis Sikap dan 

Perilaku Konsumen 

terhadap Produk 

Handphone Blackberry 

Jurnal Ekonomi https://ejurnal.esaungg

ul.ac.id/index.php/Eko/

article/view/1022 

2013 Google 

Scholar 

Pengaruh Harga dan 

Fitur Handphone 

Blackberry terhadap 

Tingkat Kepuasan 

Mahasiswa (Study 

Kasus Mahasiswa 

Universitas Esa Unggul 

Angkatan 2010 Reguler 

Aktif) 

Jurnal Ekonomi https://ejurnal.esaungg

ul.ac.id/index.php/Eko/

article/view/1038 

2013 Google 

Scholar 

Pengaruh Rasio 

Likuiditas, Aktivitas, 

Profitabilitas, Leverage 

dan Economic Value 

Added Terhadap Return 

Jurnal Ekonomi https://digilib.esaungg

ul.ac.id/2213/UEU-

Journal-2213-

Ari_Anggarani-

pengaruh-rasio-

2010 Google 

Scholar 

https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
https://www.neliti.com/publications/79542/pengaruh-service-quality-dan-brand-image-terhadap-loyalitas-melalui-kepuasan-kon
http://www.academia.edu/download/49560404/peran_UMKM_menghadapi_MEA.pdf
http://www.academia.edu/download/49560404/peran_UMKM_menghadapi_MEA.pdf
http://www.academia.edu/download/49560404/peran_UMKM_menghadapi_MEA.pdf
http://www.academia.edu/download/36677027/Perancangan_dan_Implementasi_Sistem_Informasi_Manajemen_.doc
http://www.academia.edu/download/36677027/Perancangan_dan_Implementasi_Sistem_Informasi_Manajemen_.doc
http://www.academia.edu/download/36677027/Perancangan_dan_Implementasi_Sistem_Informasi_Manajemen_.doc
http://www.academia.edu/download/36677027/Perancangan_dan_Implementasi_Sistem_Informasi_Manajemen_.doc
http://www.academia.edu/download/36677027/Perancangan_dan_Implementasi_Sistem_Informasi_Manajemen_.doc
https://www.neliti.com/publications/17913/analisis-sikap-dan-perilaku-konsumen-terhadap-produk-handphone-blackberry
https://www.neliti.com/publications/17913/analisis-sikap-dan-perilaku-konsumen-terhadap-produk-handphone-blackberry
https://www.neliti.com/publications/17913/analisis-sikap-dan-perilaku-konsumen-terhadap-produk-handphone-blackberry
https://www.neliti.com/publications/17913/analisis-sikap-dan-perilaku-konsumen-terhadap-produk-handphone-blackberry
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
https://www.neliti.com/publications/17901/pengaruh-harga-dan-fitur-handphone-blackberry-terhadap-tingkat-kepuasan-mahasisw
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr


 

 

Saham pada Saham 

Food and Beverages di 

Bursa Efek Indonesia 

likuiditas-aktivitas-

profitabilitas-leverage-

dan-economic-value-

added-terhadap-return-

saham-pada-saham-

food-and-beverages-di-

bursa-efek-

indonesia.pdf 

Implikasi Country Risk 

Terhadap Pertumbuhan 

Ekonomi Suatu Negara 

“Iklim Investasi di 

Indonesia”  

Forum Ilmiah https://ejurnal.esaungg

ul.ac.id/index.php/For

mil/article/view/748 

2010 Google 

Scholar 

 

E. Proceeding  

 

Title of Proceeding 
Name of 

Conference 
Link of Proceeding Year Indexed 

Model Pengaruh 

Kepercayaan, Kualitas 

Informasi Terhadap 

Keputusan Pembelian 

Melalui Kemudahan 

Pada Situs Jual Beli 

Online 

Forum Manajemen 

Indonesia 10
th

 at 

Palembang 

https://drive.google.co

m/file/d/1cg8k-

eeOAwSio0T1tiY-

SuwnJ5P3YbbK/view 

2018 Google 

Scholar 

Pengaruh Gaya 

Kepemimpinan Dan 

Motivasi Terhadap 

Kinerja Kerja 

Karyawan  (Study 

Kasus Pada PT. 

Wenang Permai 

Sentosa di Manado) 

Forum Manajemen 

Indonesia 9
th

 at 

Palembang 

https://drive.google.co

m/file/d/1KVF_Tt3aJl

P1BfCkeEBVGzjbFuB

jVOVq/view 

2017 Google 

Scholar 

Budaya Organisasi, 

Disiplin Kerja Dan 

Kinerja Karyawan Pada 

PT.Arena Agro 

Andalan Plant Sanggau 

Forum Manajemen 

Indonesia 8, Palu, 

Sulawesi Tengah 

https://drive.google.co

m/file/d/1zAzwBCLm

gTLkeJBsP9N2IKqzd-

JTur-X/view 

2016 Google 

Scholar 

The Influence Of The 

Charismatic Leadership 

Style 

and Work Motivation 

On Job Satisfaction 

(Case Study AT PT 

.XYZ ) 

International 

Confrence of 

Organizational 

Innovation Beijing 

https://drive.google.co

m/file/d/0B16q9zKIbL

Z-

TndySGVCVV9RWT

Q/view 

2016 Google 

Shcolar 

Manajemen Media 

Informasi Hewan Reptil 

(Ular) Melalui 

Seminar Nasional 

Multi Disiplin Ilmu 

dan Call for Papers 

https://www.unisbank.

ac.id/ojs/index.php/sen

di_u/article/view/3302 

2015 Google 

Scholar 

http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr
http://scholar.google.com/scholar?cluster=16198391020329545975&hl=en&oi=scholarr


 

 

Title of Proceeding 
Name of 

Conference 
Link of Proceeding Year Indexed 

Pembangunan Album 

Elektronik 

UNISBANK 

(SENDI_U), 

Semarang, Jawa 

Tengah 

Pengaruh 

Kepemilikan 

Manajerial terhadap 

Earning Response 

Coefficient dengan 

Corporate Social 

Responsibility 

Disclosure sebagai 

Variabel Intervening 

pada Industri 

Pertambangan 

Proceedings Book 

Seminar dan 

Konferensi 

Nasional 

https://scholar.google.c

o.id/citations?hl=id&u

ser=90gGfAUAAAAJ

&view_op=list_works

&sortby=title#d=gs_m

d_cita-

d&u=%2Fcitations%3

Fview_op%3Dview_ci

tation%26hl%3Did%2

6user%3D90gGfAUA

AAAJ%26sortby%3Dt

itle%26citation_for_vi

ew%3D90gGfAUAAA

AJ%3A86PQX7AUzd

4C%26tzom%3D-420 

2015 Google 

Scholar 

The Influence of the 

Use Celebrity Endorser 

- Iwan Fals on 

Purchasing Decisions 

Top Coffee 

The 2
nd

 International 

Conference on 

Business and 

Economics, 

Universitas Andalas, 

Padang, Sumatera 

Barat 

https://scholar.google.c

om/citations?user=ZO

GAaWcAAAAJ&hl=e

n#d=gs_md_cita-

d&u=%2Fcitations%3

Fview_op%3Dview_ci

tation%26hl%3Den%2

6user%3DZOGAaWc

AAAAJ%26citation_f

or_view%3DZOGAa

WcAAAAJ%3AULO

m3_A8WrAC%26tzo

m%3D-420 

2014 Google 

Scholar 

Analisis Pengaruh 

Brand Image (Citra 

Merek) Terhadap 

Loyalitas Pengguna 

Handphone MEREK 

Samsung (Studi Kasus 

Pada Mahasiswa 

Universitas Esa Unggul 

Fakultas Ekonomi) 

Forum Manajemen 

Indonesia 6, 

Entrepreneurial 

Management, 

Medan, Sumatera 

Utara. 

https://drive.google.co

m/file/d/0B40EG7mb_

y-

aY3czakVBSW9uV00/

view 

2014 Google 

Scholar 
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Ari Anggarani WPT, SE, MM    


